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Introduction  

Human resource management is the process of hiring, selecting, managing, training, 

developing, retaining, and enhancing the performance of employees in the company (Bailey et 

al., 2018). Traditionally, HRM activities like physical meetings, interviews and other activities 

were performed, but the emergence of technologies in HRM has changed its framework. 

Technologies have made the HRM practice easy and efficient by helping HR professionals 

recruit and select employees according to requirements like skills and qualities (Greer, 2021). 

AI, machine learning, social media, gamification and applicant tracking system (ATS) 

technologies contribute towards recruiting and selecting employees. They also fit into 

employee’s voices because they can use social media to comment on what they see and 

experience in the workplace (Pillai and Srivastava, 2024). Hence, this essay aims to critically 

evaluate the impact of technologies on the recruitment and selection process in the hotel 

industry. Further, it will assess how the organisation in the hotel industry uses technologies to 

improve employee voice.  

Discussion   

Technologies for Transformation of Recruitment and Selection  

Strategic human resource management is the process of creating a coherent framework for 

recruiting, managing and developing employees to support the organisational goals (Greer, 

2021). Hence, the main importance of the SHRM is the connection of the people with 

organisational goals and strategic direction to enhance the productivity of the organisation and 

its performance. SHRM helps raise employee satisfaction by managing and handling their 

issues and improving their skills and qualities (Bailey et al., 2018). However, scarcity of talent, 

competition in the market, and more demand for flexible working hours challenged the 

organisation in recruiting and selecting the right and skilled employees (Greer, 2021). Thus, 

industry 4.0 emerged as a boon for industries to reconfigure their HR practices with advanced 

technologies like social media, artificial intelligence, machine learning, and others to develop 

the dynamic capabilities of the company (Pillai and Srivastava, 2024). The technologies in 

recruitment and selection have evolved over the last few years as shown in the below diagram.  
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Figure 1 Timeline of Evolution of Technologies in Recruitment and Selection (Transcend, 2024) 

Based on the timeline of the technologies in recruitment and selection, there are several 

technologies emerged over the years. Social media as one of them was introduced two decades 

ago in the recruitment and selection of employees. However, social media recruitment has 

increased over the last few years (Rahman et al., 2022, P.1701). Social media provides 

opportunities for the organisation to attract potential employees, boost the brand name of the 

employer and save the cost of recruitment (Pillai and Srivastava, 2024, p. 479). Social media 

promotes interaction with candidates on social or virtual networks, which has influenced the 

recruitment of enterprises in the last few years. It enables organisations to improve the 

connectivity globally and attract interested candidates to apply for jobs. Previously, 

organisations had to advertise the vacancies to audiences through television advertisements, 

posters, flyers, and public announcements. The applications had to be submitted physically in 

the office and at job fairs, which required a lot of sorting and selecting candidates (Marcus et 

al., 2012, p.98). Hence, the transition of digital technologies such as social media has helped 

organisations in the hotel industry to make the process of recruitment efficient, effective and 

faster (Rahman et al., 2022, p.1702). Approximately 86% of people rely on social media 

networks for jobs, while 49% follow companies on LinkedIn. For instance, LinkedIn is the 

largest social platform for job seekers. It had about 313 million users in 2015, which increased 

to 930 million in 2023 (Iqbal, 2024). Organisations in the hotel industry like Marriot Hotel, 

Hilton Hotel, and other hotels use the social media network to reach wider talent across the 
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world. It improves the possibility of recruiting employees remotely and enhances diversity in 

the organisation. Beyond LinkedIn, Marriot International used Facebook Game in 2013 to 

attract applicants because it is featured on the Career and Job page of the company (Eversham, 

2021). This strategy is expected to fill approximately 50000 jobs in Marriot International 

globally (Marriot, 2024).  

The online interview, known as electronic testing of the candidates, is used by the organisation 

to sort out the candidates and select jobs (Stone et al., 2015, p.219). Almost a decade ago, most 

of the organisations were coherent to physical meetings and face-to-face interviews with 

candidates that had consumed too much time of the organisation. Thus, video conferencing 

technology emerged almost two decades ago but has captured the trend in the last decade (Stone 

et al., 2015, P.217). Hence, the online video interview solved the organisation's issue by 

improving efficiency in the recruitment and selection process (Transcend, 2024). For example, 

Marriot Hotel is an international hotel that uses online interview technology to hire employees 

from across the world. It creates and sends automatic links to candidates for online video 

interviews. The online interview at Zoom, Google Meet, Face Time and other platforms 

enhances the efficiency in the HRM process of the company to hire talented employees from 

anywhere by removing the physical distance barrier in the process of selection (Elsaddik 

Valdivieso, 2024, P.12). However, the age difference of the candidates affects the usage and 

effectiveness of online interviews in hiring and selecting employees. Younger individuals can 

be more efficient in recruiting in the preferred industry online. Still, old people find it 

challenging to apply and participate in job interviews online due to a lack of skills in using 

technology (Woods et al., 2020, p.9).  

Another important benefit of the technologies in recruitment and selection is the easier data 

collection and analysis process (Pillai and Sivathanu, 2021). For instance, using AI 

technologies enables hotel industry companies to identify the right person for the right jobs 

(Transcend, 2024). For instance, Olivia (Chatbot) integrated with AI is used in the Marriot 

Hotel, which has a positive implication on the ability of an organisation to find and hire the 

right person for the right job to improve consumer experience (Marriot, 2024). AI technologies 

assist in gathering, analysing and encoding the data into meaningful information because they 

make the process of sorting out the resumes automatic and purge out the best potential 

candidates for the jobs (Pillai and Srivastava, 2024, P 478). The candidates can filter the jobs 

based on location, type, roles, position, etc. AI-powered tools automatically detect resumes, 

sort out the applicants, and send notification emails regarding vacancies, which is the next step 
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in the selection process (Pillai and Sivathanu, 2020, P.6-7). In selection, AI-powered tools like 

Zoom and Google Meet help in recognising the voice and facial expression to ascertain the 

response, attitude, emotions and tone of the candidates for better assessment of candidates 

(Elsaddik Valdivieso, 2024, P.18). These benefits were not possible with traditional methods of 

recruitment and selection like assessment at premises, physical face-to-face interviews, and 

others (Verma et al., 2020).  

Hence, it can be said that technologies contribute towards increased efficiency, wider access of 

the population in the market, and easy data collection and analysis for effectiveness in 

recruitment and selection. However, technologies present challenges in recruitment and 

selection. AI and Analytics present the risk of biased recruitment and privacy of the candidates 

(Pillai and Sivathanu, 2021). Thus, the organisation must be careful regarding the 

confidentiality and privacy of the applicants. Further, bias in the AI algorithm may be referred 

to as an ethical issue in recruitment because it may create discrimination in the recruitment and 

selection process (Ore and Sposato, 2022, p.1773). For instance, Amazon’s AI application in 

recruitment showed bias against women in the hiring and selection process (Kodiyan, 2019, 

p.1-2). 

Another limitation of technologies with AI and social media recruitment may be a lack of 

personal touch and human elements. AI, machine learning, and other processes can make 

recruitment impersonal due to the involvement of the human element, which may have 

implications for the candidates' experience (Fritts and Cabrera, 2021). For instance, Marriot 

Hotel found issues in handling the employees while it uses AI and Chatbot because different 

people have different value systems, cultures and emotional values (Marriot, 2024). It may 

have adverse implications on the perception of applicants towards the company.  

Nevertheless, there is a good future of technology based on recruitment and selection in 

organisations. About 50% of jobs in organisations in the hotel industry are expected to be 

automated because AI tends to make the autonomy in the process of screening, assessing and 

selecting candidates that best match the jobs. In addition to this, virtual reality might be an 

attractive and useful technology in future, Hence, organizations in hotels may use VR 

technology for the recruitment and selection of employees (Kambur and Yildirim, 2023). This 

technology may be framed to assess the candidates' qualities, qualifications, skills and 

competency, which may revolutionise recruitment. It can assess the candidates based on 

practical aspects like simulations in real-world scenarios.  
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Application of Technologies in Improving Employee Voice  

Employee voice means listening to employees in the workplace by giving importance to their 

suggestions and opinions on the problems (Ashiru et al., 2022, p.3). The employee voice acts 

as an important instrument for optimising the knowledge and capability of employees for 

creativity and innovation (Basheer et al., 2021, p,1626). The deliberate democracy theory 

believes that listening to employees may improve their involvement in meetings and decision-

making for developing creative solutions (Ashiru et al., 2022, p.4). Organisations in the 

hospitality sector consider the suggestions and opinions of employees to refine strategies and 

improve customer satisfaction and organisational performance (Pantha et al., 2024, p53-54). 

For example, KFC has improved its policies and approaches to management by using 

collaborative management and leadership. It encourages the employees to discuss what is going 

well and what is going wrong in the company (KFC, 2024). It can drive innovation in the 

restaurant and enhance dynamic capabilities to develop solutions that satisfy consumers. It 

improves the trust between employers and employees, leading to high job satisfaction and 

opportunities for career development and growth (Basheer et al., 2021, p.1625). It can be 

evidenced that Toyota Motors has a culture of fostering open communication in the company 

and encouraging the employees to take the initiative and provide suggestions (Curtin, 2024). It 

engages the front-line worker in improving the work and developing creative solutions to 

operational issues (Toyota Motors, 2024).  

Organisations use different tools like Survey Monkey, Pulse Survey Microsoft Team, and 

internal social networks (like Yammer) to raise the voice of employees' voices and increase 

their engagement (Maldonado Baracaldo, 2023, p2). It has been proven that technologies like 

online chatting, surveys, online video calls, group chat, and others have improved employee 

voice and organisation participation, leading to high engagement and commitment to jobs 

(CIPD, 2024). Companies generally use digital technologies like Pulse Survey, Survey Monkey, 

and others to discuss with employees and allow them to provide their views on organisational 

problems and decisions (Maldonado Baracaldo, 2023, p2). CIPD stated that employee can 

provide their views and opinions on the culture, working environment, and desired culture and 

environment through the online survey (CIPD, 2024). It helps the organisation understand how 

motivational forces and factors change over time. It may aid in refining the current programs 

and strategies of the companies for the motivation of workers, such as rewards and recognition, 

flexibility, equality, and others. It makes employees feel the organisation listens to the workers 

and acts on their suggestions or feedback (Caesar, 2021, p.21). It means the plus survey may 
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help the enterprise to determine employees’ issues like work stress, work-life balance, 

motivation, productivity and satisfaction.  

Thus, organisations in the hospitality industry, like hotels (Marriot) and restaurants (KFC), rely 

on the engagement of the employees and their efficacy in improving customer satisfaction and 

experience. Marriot Hotel surveyed its employees annually, and 90% of the employees 

completed the survey, where 57% of employees said that it is a great place to work (GPTW, 

2024). The core value of the company “putting people first” sends a clear message to the 

employees regarding their involvement in decisions. It also allows employees to provide their 

views and ideas to solve internal issues. It supports the culture of open communication in the 

workplace and the opportunity for continuous development of employees. This means that 

Marriot identified that strategies like workplace culture, working environment, compensation 

policy, equality, and open communication system need to be improved to increase the 

satisfaction of employees (Marriot, 2024). The company identifies the issues in HR 

management like compensation, work flexibility policies, diversity and inclusion, and 

employee involvement. However, giving a chance to voice on critical matters alone cannot lead 

to higher performance of workers because a lack of support from personalities at high positions 

in the hierarchy can make them feel like a lack of supportive environment in the workplace 

(Mowbray et al., 2021, p.1531)  

Another technology used to involve employees in decision-making and discussion is video 

conferencing, such as Microsoft Teams (Bleakley et al., 2022, p.5). It provides workspace 

chatting and video conferencing facilities that may help the managers in hospitality 

organisations improve collaboration with employees and engage them in jobs to achieve the 

team goals (Neill and Bowen, 2021, p.285). It means Microsoft Team contribute to raise the 

communication and collaboration between people working in international teams in large 

multinational hotels. For instance, Marriott International, Accor, and MGM Resorts 

International use the Microsoft Team for handling and coordinating teams at multiple lines of 

business, enhancing employee experience by availing the latest information and taking reports 

on their performance and projects (Marriot, 2024; SCPM, 2023). Hotels like Marriot 

International get ideas on the progress of projects or tasks of employees or teams for finding 

gaps and refining the plan to improve the operation and encourage the employees (Marriot, 

2024). It helped companies increase workers' productivity, but it confined flexibility in the 

working hours because employees are expected to reply and attend meetings whenever they 

are held online (Simon, 2021).  
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Undoubtedly, employee voice improves the productivity and performance of workers, leading 

to creativity in the workplace, reduction in employee absenteeism, and growth in productivity 

(Simon, 2021). However, employee voice can have some unfavourable implications for 

organisations. Employee voice is given importance in the organisation, creating the possibility 

of conflict between the workers in the workplace (Nechanska et al., 2020, p.113). Further, the 

lack of infrastructure and connectivity in remote areas may also influence the collaboration 

with employees living in remote areas. Network issues can hinder employee communication 

and collaboration, especially when using online video conferencing technologies like 

Microsoft Teams (Archibald et al., 2019). This software and video conferencing application 

provide frequent notifications that may make the member and attendee irritated. It might affect 

the interest and excitement of the people to attend the meeting. Eventually, the risk of data 

privacy and integration due to the requirement of the personal information of people for signing 

the software to generate ID (Archibald et al., 2019). It might have implications on the interest 

of people to use video conferencing technologies for meetings.  

Overall, employee voice in the organisation is being improved through advanced technologies. 

The voice of employees is essential for raising the employee retention rate, engagement, 

productivity and performance. The organisation's employee voices to achieve competitiveness 

and success. In the words of Shin et al. (2022, p.394), employees feel voiceless in the workplace 

if their employer does not listen to them, encourage them, and act on the feedback and opinions 

of the employees. It has negative implications on the attitude and perception of employees in 

the organisation (Jung and Suh, 2019). For instance, the hospitality sector always faces the 

issue of high staff turnover due to high work pressure and lack of care and voice of employees 

(Holston-Okae and Mushi, 2018, p.219). For instance, McDonald's (fast food), Walmart (Retail 

industry), H&M (fashion) and other industries face the issue of less employee satisfaction due 

to ineffectiveness in management of employees, less voice of employees and encouragement 

to them (Van Oort, 2023). Thus, the involvement of the employees improves the employee 

retention rate and their productivity. 

Conclusion  

Overall, it can be concluded that technologies have transformed the recruitment and selection 

process and methods in different industries over the years. The emergence of advanced 

technologies like AI, social media, online interviews, and others improves efficiency and 

effectiveness in employee recruitment and selection. Further, this essay has explored and 
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evaluated the importance of employee voice in companies for highly engaged workers and 

improvement in their performance to achieve organisational goals like customer satisfaction.  

  



10 

 

References 

Archibald, M.M., Ambagtsheer, R.C., Casey, M.G. and Lawless, M., (2019) Using zoom 

videoconferencing for qualitative data collection: perceptions and experiences of 

researchers and participants. International journal of qualitative methods, 18, 

p.1609406919874596. 

Ashiru, J.A., Erdil, G.E. and Oluwajana, D., (2022) The linkage between high performance 

work systems on organizational performance, employee voice and employee 

innovation. Journal of Organizational Change Management, 35(1), pp.1-17. 

Badrianto, Y. and Ekhsan, M., (2020) Effect of work environment and job satisfaction on 

employee performance in pt. Nesinak industries. Journal of Business, Management, & 

Accounting, 2(1).  

Bailey, C., Mankin, D., Kelliher, C. and Garavan, T., (2018) Strategic human resource 

management. UK: Oxford university press. 

Basheer, M.F., Saleem, M., Hameed, W.U. and Hassan, M.M., (2021) Employee voice 

determinants and organizational innovation: Does the role of senior manager 

matter. Psychology and Education Journal, 58(3), pp.1624-1638. 

Bleakley, A., Rough, D., Edwards, J., Doyle, P., Dumbleton, O., Clark, L., Rintel, S., Wade, V. 

and Cowan, B.R., (2022) Bridging social distance during social distancing: exploring 

social talk and remote collegiality in video conferencing. Human–Computer 

Interaction, 37(5), pp.404-432.  

Caesar, T.S., (2021) An assessment of employee relations practices and job performance a 

study of Winneba Municipal Hospital (Doctoral dissertation, University of Education, 

Winneba). [Online] Available at: http://ir.uew.edu.gh:8080/handle/123456789/2500 

(Accessed: 25 October 2024). 

CIPD (2024) Technology use in employee voice. 

https://www.cipd.org/en/knowledge/guides/technology-use-in-employee-

voice/#:~:text=Employee%20voice%20is%20the%20way,between%20employers%20

and%20their%20workforce. (Accessed: 25 October 2024). 

Curtin, W. (2024) Holding the Line: Toyota and the power of employee voice. [Online] 

Available at: https://www.linkedin.com/pulse/holding-line-toyota-power-employee-

voice-william-curtin-ccnke (Accessed: 25 October 2024). 

http://ir.uew.edu.gh:8080/handle/123456789/2500
https://www.cipd.org/en/knowledge/guides/technology-use-in-employee-voice/#:~:text=Employee%20voice%20is%20the%20way,between%20employers%20and%20their%20workforce
https://www.cipd.org/en/knowledge/guides/technology-use-in-employee-voice/#:~:text=Employee%20voice%20is%20the%20way,between%20employers%20and%20their%20workforce
https://www.cipd.org/en/knowledge/guides/technology-use-in-employee-voice/#:~:text=Employee%20voice%20is%20the%20way,between%20employers%20and%20their%20workforce
https://www.linkedin.com/pulse/holding-line-toyota-power-employee-voice-william-curtin-ccnke
https://www.linkedin.com/pulse/holding-line-toyota-power-employee-voice-william-curtin-ccnke


11 

 

Elsaddik Valdivieso, Y., (2024) Unveiling Perceptions: An Exploration of AI in Recruitment 

Across AI Expert, Applicant and Recruiter Perspectives (Doctoral dissertation, 

Université d'Ottawa| University of Ottawa). [Online] Available at: 

https://ruor.uottawa.ca/bitstreams/6ecf36fb-e23f-4d0a-95e4-819ec709676d/download 

(Accessed: 25 October 2024). 

Eversham, E. (2021) Marriot uses Facebook game to aid recruitment among millennials. 

[Online] Available at: https://www.restaurantonline.co.uk/Article/2011/06/28/Marriott-

uses-Facebook-game-to-aid-recruitment-among-millennials (Accessed: 25 October 

2024). 

Fritts, M. and Cabrera, F., (2021) AI recruitment algorithms and the dehumanization 

problem. Ethics and Information Technology, 23, pp.791-801. 

GPTW (2024) Marriott International.  [Online] Available at: 

https://www.greatplacetowork.com/certified-

company/1000152#:~:text=90%25%20of%20employees%20at%20Marriott,a%20typi

cal%20U.S.%2Dbased%20company.&text=Source%3A%20Great%20Place%20To%

20Work%C2%AE%202021%20Global%20Employee%20Engagement%20Study.&te

xt=When%20you%20join%20the%20company%2C%20you%20are%20made%20to

%20feel%20welcome.&text=I'm%20proud%20to%20tell%20others%20I%20work%

20here. (Accessed: 25 October 2024). 

Greer, C.R., (2021) Strategic human resource management. UK: Pearson Custom Publishing. 

Holston-Okae, B.L. and Mushi, R.J., (2018) Employee turnover in the hospitality industry 

using Herzberg’s two-factor motivation-hygiene theory. International Journal of 

Academic Research in Business and Social Sciences, 8(1), pp.218-248.  

Iqbal, M. (2024) LinkedIn Usage and Revenue Statistics (2024). [Online] Available at: 

https://www.businessofapps.com/data/linkedin-statistics/ (Accessed: 25 October 2024). 

Jung, Y. and Suh, Y., (2019) Mining the voice of employees: A text mining approach to 

identifying and analyzing job satisfaction factors from online employee 

reviews. Decision Support Systems, 123, p.11-3074. 

Kambur, E. and Yildirim, T., (2023) From traditional to smart human resources 

management. International Journal of Manpower, 44(3), pp.422-452. 

https://ruor.uottawa.ca/bitstreams/6ecf36fb-e23f-4d0a-95e4-819ec709676d/download
https://www.restaurantonline.co.uk/Article/2011/06/28/Marriott-uses-Facebook-game-to-aid-recruitment-among-millennials
https://www.restaurantonline.co.uk/Article/2011/06/28/Marriott-uses-Facebook-game-to-aid-recruitment-among-millennials
https://www.greatplacetowork.com/certified-company/1000152#:~:text=90%25%20of%20employees%20at%20Marriott,a%20typical%20U.S.%2Dbased%20company.&text=Source%3A%20Great%20Place%20To%20Work%C2%AE%202021%20Global%20Employee%20Engagement%20Study.&text=When%20you%20join%20the%20company%2C%20you%20are%20made%20to%20feel
https://www.greatplacetowork.com/certified-company/1000152#:~:text=90%25%20of%20employees%20at%20Marriott,a%20typical%20U.S.%2Dbased%20company.&text=Source%3A%20Great%20Place%20To%20Work%C2%AE%202021%20Global%20Employee%20Engagement%20Study.&text=When%20you%20join%20the%20company%2C%20you%20are%20made%20to%20feel
https://www.greatplacetowork.com/certified-company/1000152#:~:text=90%25%20of%20employees%20at%20Marriott,a%20typical%20U.S.%2Dbased%20company.&text=Source%3A%20Great%20Place%20To%20Work%C2%AE%202021%20Global%20Employee%20Engagement%20Study.&text=When%20you%20join%20the%20company%2C%20you%20are%20made%20to%20feel
https://www.greatplacetowork.com/certified-company/1000152#:~:text=90%25%20of%20employees%20at%20Marriott,a%20typical%20U.S.%2Dbased%20company.&text=Source%3A%20Great%20Place%20To%20Work%C2%AE%202021%20Global%20Employee%20Engagement%20Study.&text=When%20you%20join%20the%20company%2C%20you%20are%20made%20to%20feel
https://www.greatplacetowork.com/certified-company/1000152#:~:text=90%25%20of%20employees%20at%20Marriott,a%20typical%20U.S.%2Dbased%20company.&text=Source%3A%20Great%20Place%20To%20Work%C2%AE%202021%20Global%20Employee%20Engagement%20Study.&text=When%20you%20join%20the%20company%2C%20you%20are%20made%20to%20feel
https://www.greatplacetowork.com/certified-company/1000152#:~:text=90%25%20of%20employees%20at%20Marriott,a%20typical%20U.S.%2Dbased%20company.&text=Source%3A%20Great%20Place%20To%20Work%C2%AE%202021%20Global%20Employee%20Engagement%20Study.&text=When%20you%20join%20the%20company%2C%20you%20are%20made%20to%20feel
https://www.greatplacetowork.com/certified-company/1000152#:~:text=90%25%20of%20employees%20at%20Marriott,a%20typical%20U.S.%2Dbased%20company.&text=Source%3A%20Great%20Place%20To%20Work%C2%AE%202021%20Global%20Employee%20Engagement%20Study.&text=When%20you%20join%20the%20company%2C%20you%20are%20made%20to%20feel
https://www.businessofapps.com/data/linkedin-statistics/


12 

 

KFC (2024) Who we are. [Online] Available at: https://careers.global.kfc.com/who-we-are 

(Accessed: 25 October 2024). 

Kodiyan, A.A., (2019) An overview of ethical issues in using AI systems in hiring with a case 

study of Amazon’s AI based hiring tool. Researchgate Preprint, pp.1-19. 

Kwok, L. and Muñiz, A., (2021) Do job seekers' social media profiles affect hospitality 

managers’ hiring decisions? A qualitative inquiry. Journal of Hospitality and Tourism 

Management, 46, pp.153-159.  

Maldonado Baracaldo, M.C., (2023) Use of Social Media Tools within Project Management 

Teams: Benefits, Drawbacks and Effective Implementation (Doctoral dissertation, 

Dublin, National College of Ireland). [Online] Available at: 

https://norma.ncirl.ie/6802/1/mariacamilamaldonadobaracaldo.pdf (Accessed: 25 

October 2024). 

Marcus, P.M., Lenz, S., Sammons, D., Black, W. and Garg, K., (2012) Recruitment methods 

employed in the National Lung Screening Trial. Journal of medical screening, 19(2), 

pp.94-102. 

Marriot (2024) Hiring Process. [Online] Available at: https://life.marriott.com/blog/hiring-

process/ (Accessed: 25 October 2024). 

Marriot International (2024) STAR 101: Marriott Recruiters & Associates Share Their Advice 

for Nailing the Interview. [Online] Available at: https://life.marriott.com/blog/star-

interview/ (Accessed: 25 October 2024).  

Mowbray, P.K., Wilkinson, A. and Tse, H.H., 2021. High-performance work systems and 

employee voice behaviour: an integrated model and research agenda. Personnel 

review, 50(6), pp.1530-1543. 

Nechanska, E., Hughes, E. and Dundon, T., (2020) Towards an integration of employee voice 

and silence. Human Resource Management Review, 30(1), p.100-674. 

Neill, M.S. and Bowen, S.A., (2021) Ethical listening to employees during a pandemic: New 

approaches, barriers and lessons. Journal of Communication Management, 25(3), 

pp.276-297.  

Ore, O. and Sposato, M., (2022) Opportunities and risks of artificial intelligence in recruitment 

and selection. International Journal of Organizational Analysis, 30(6), pp.1771-1782. 

https://careers.global.kfc.com/who-we-are
https://norma.ncirl.ie/6802/1/mariacamilamaldonadobaracaldo.pdf
https://life.marriott.com/blog/hiring-process/
https://life.marriott.com/blog/hiring-process/
https://life.marriott.com/blog/star-interview/
https://life.marriott.com/blog/star-interview/


13 

 

Pantha, S., Yadav, L., Adhikari, S. and Hamal, K., (2024) Voices from the Hotel Industry: 

Employee Opinions on Motivation, Job Satisfaction, Performance and Job 

Stress. International Journal of Atharva, 2(1), pp.52-64. 

Pillai, R. and Sivathanu, B., (2020) Adoption of artificial intelligence (AI) for talent acquisition 

in IT/ITeS organizations. Benchmarking: An International Journal, 27(9), pp.2599-

2629. 

Pillai, R. and Sivathanu, B., (2021) Measure what matters: descriptive and predictive metrics 

of HRM-pathway toward organizational performance. International Journal of 

Productivity and Performance Management, 71(7), pp.3009-3029. 

Pillai, R. and Srivastava, K.B., (2024) Smart HRM 4.0 for achieving organizational 

performance: a dynamic capability view perspective. International Journal of 

Productivity and Performance Management, 73(2), pp.476-496. 

Rahman, M., Aydin, E., Haffar, M. and Nwagbara, U., (2022) The role of social media in e-

recruitment process: empirical evidence from developing countries in social network 

theory. Journal of Enterprise Information Management, 35(6), pp.1697-1718. 

SCPM (2023) MGM implements Microsoft Teams for enhanced internal communication. 

[Online] Available at: https://www.scmp.com/presented/business/topics/ms-teams-

digitally-elevates-operation-mgm/article/3235189/mgm-implements-microsoft-teams-

enhanced-internal-communication (Accessed: 25 October 2024). 

Shin, D., Woodwark, M.J., Konrad, A.M. and Jung, Y., (2022) Innovation strategy, voice 

practices, employee voice participation, and organizational innovation. Journal of 

Business Research, 147, pp.392-402. 

Shin, D., Woodwark, M.J., Konrad, A.M. and Jung, Y., (2022) Innovation strategy, voice 

practices, employee voice participation, and organizational innovation. Journal of 

Business Research, 147, pp.392-402. 

Simon, P., (2021) Reimagining collaboration: Slack, Microsoft Teams, Zoom, and the post-

COVID world of work. Racket Publishing. 

Stone, D.L., Deadrick, D.L., Lukaszewski, K.M. and Johnson, R., (2015) The influence of 

technology on the future of human resource management. Human resource 

management review, 25(2), pp.216-231. 

https://www.scmp.com/presented/business/topics/ms-teams-digitally-elevates-operation-mgm/article/3235189/mgm-implements-microsoft-teams-enhanced-internal-communication
https://www.scmp.com/presented/business/topics/ms-teams-digitally-elevates-operation-mgm/article/3235189/mgm-implements-microsoft-teams-enhanced-internal-communication
https://www.scmp.com/presented/business/topics/ms-teams-digitally-elevates-operation-mgm/article/3235189/mgm-implements-microsoft-teams-enhanced-internal-communication


14 

 

Transcend (2024) Recruitment History Timeline Evolution. [Online] Available at: 

https://www.transcend.org.in/recruitment-history-timeline-

evolution/#:~:text=People%20started%20creating%20Resumes%20with,outsource%2

0their%20recruitment%2Fhiring%20needs. (Accessed: 25 October 2024). 

Van Oort, M., (2023) Worn Out: How Retailers Surveil and Exploit Workers in the Digital Age 

and How Workers Are Fighting Back. MIT Press. 

Verma, A., Bansal, M. and Verma, J., (2020) Industry 4.0: Reshaping the future of 

HR. Strategic Direction, 36(5), pp.9-11. 

Woods, S.A., Ahmed, S., Nikolaou, I., Costa, A.C. and Anderson, N.R., (2020) Personnel 

selection in the digital age: A review of validity and applicant reactions, and future 

research challenges. European Journal of work and organizational psychology, 29(1), 

pp.64-77. 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.transcend.org.in/recruitment-history-timeline-evolution/#:~:text=People%20started%20creating%20Resumes%20with,outsource%20their%20recruitment%2Fhiring%20needs
https://www.transcend.org.in/recruitment-history-timeline-evolution/#:~:text=People%20started%20creating%20Resumes%20with,outsource%20their%20recruitment%2Fhiring%20needs
https://www.transcend.org.in/recruitment-history-timeline-evolution/#:~:text=People%20started%20creating%20Resumes%20with,outsource%20their%20recruitment%2Fhiring%20needs

	Introduction
	Discussion
	Technologies for Transformation of Recruitment and Selection
	Application of Technologies in Improving Employee Voice

	Conclusion
	References

